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No.Capt/001/2021/TR(; (F)
I(EBALA STATE
CEI'TRE FOR ADVAXCEO PRI}ITI}'G I TRflXI G

Date : 10.01.202-l

Annlication for thc Selection of Franchisees to conduct IT/ITES/SKILL orientccl trainins
Courses on Franchisee basis under C-apt Multimedia Academv in the unreprcsentetl areas

; r'arious Taluk / District Head Ouarters and Maior Town in Ke rala

l. Kerala State Centre lor Advanced Printing and Training (C-apt) an autonomous organization

under the Govemment of Kerala invites applications lrom companies/firms/personals to

conduct IT/ITES/SKILL oriented Career Courses on franchisee basis under the auspices of
this centre in the unrepresented areas -various Taluk/District Head Quarlers and Major Towns

in Kerala. The main objective of this venture is to give training to the youths in the field of
Animation .Multimedia. IT.ITES.Skill Courses.

) Details ofProposed Courses (based on the franchisee proposal)

3. The franchisee fee for one year { 25,000/- plus GST @ l87o should be remitted with the

final agreement if selected and uhich is non refundable.

4. The courses should be conducted as per the directions of C-apt.

5. The selected Franchisee centre has to remit 257o ofcourse fee as Royalty share to c-apt

immediately after the receipt ol f'ee from the students.

6. The local marketing has to be canied by the franchisee.

7 Interested parties shall fill up the lbllowing:

a. Response form

b. Market Analysis

c. Business Projections (Based on the market analysis)

d. Reibrence list

e. Site details

f. Affidavit in Kerala Stamp Paper wofi < 200/- .

Head Office Complex, vattiyoorkavu, Thiruvananthapuram - 695 013
Tel:0471-2365678,2365415, 2363165, 2363168 Tel/Fax 

1471-2365685 
www.captkerala.com mail@captkerala.com



8.

g. Application 1'ee t 23601 (Rupees Two thousand three hundred and sixty only) non

relundable by DD in fovour of "Mantging Director", Kerala State Centre for
Advonced Printirtg and Training pa)'able at Thiruvananthopuram.

The filled application form with fee should be send to the following address on / or before

31st January 2024.

The Managing Director,

Kerala State Centre for Advanced Printing and Training (C-apt),

Franchisee Division, Punnapuram, West Fort,

Thiruvananthapu ram - 695021.

t). The last datc of subr.r.ritting the lllled in application fbn.r.r is 3l't .lanural-,202-l up to 5 pm.

10. On receipt of your documents along with the DD and once your EOI is short listed by the

Technical Committee. C-apt otlicials will visit your proposed site for inspection. Based on

their report the final allotment of franchisees wilt be decided. C-apt reserves the right to

accept or reject any application or amend the terms and conditions without assigning any

reason whatsoever.

A*,.* Director
\,-e

*

C.API
Tvpm

*
6

*
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FRANCHISE PROPOSAL

FOR THE SELECTION OF INFORMATION TECHNOLOGY

AND OTHER SKILL TRAINING CENTRES TO CONDUCT

TRAINING COURSES UNDER THE AUSPICES OF

J

KERALA STATE CENTRE FOR ADVANCED PRINTING AND

TRAINING (C-APT) MULTIMEDIA ACADEMY



C-APT PROFILE

KERALA STATE, CENTR-E FOR ADVANCED PRINTING AND TRAINING (C-APT) is an

autonomous institution established by the Govemment of Kerala in the year 1992 as per G.O.(MS)

73l92lH.Edn dt.28.04.1992 with the Hon'ble Minister for Education, Kerala State, is

being its Chairman and Principal Secretary, Higher Education Department as its

V ice Chairman.

The main objectives of the Centre are to impart training in the field of Computer, Office

Automation. Animation / Multimedia and Printing to the educated unemployed youth and to

undertake Printing and Reprographic works for the Government Departments/Autonomous

Bodiesi Public sector.

Why C-APT starts training?

To create a channel with its own unique identity, and with a sole purpose to cater to the demands &

requirements of this growing segment. We have conceived this model keeping in mind key

opportunities / benefits. which are listed below':

Niche market: There is a huge market comprising of school leaving students, College students.

professionals and in{ividuals across all wafks of life. Today vir-tqally every individual pspires to be

computer literate and that is the need, which this model helps fulfilt.

Proliferation of IT :Today computer is being used incorporated extensively in all segment of

tife. It is increasingly seen that presentalions, walkthrough. product launches. commercials.

education"mobiles etc. are using IT/Multimedia techniques to be more attractive to the customer.

This has pushed up the demand for well trained IT professionals across all areas ofmedia.

Access to talent pools: This new channel by virtue of it being a quality education provider, will

oI}'er products to varied groups in the market. School students from the secondary school level

onwards will have an altemative care er option.
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The vision is"to become a globally recognised instifinion thal produces worltl class professionals"

with the mission "/o ensure lhal lhe curriculum is in tune wilh the industrial needs and

det,elopments at all times and also to impart internationolly competitive skills in lhe students to

erurble them lo hove an upper hand in the national and international job market."

C-APT Courses and Curriculum

Program Aim

The program aims at imparting global skills in IT and other skill courses.

Program Goals

The program emphasizes on a holistic development ofthe students including general skills such as

communications, teamwork, problem solving, besides technical skills and subject krowledge

Programs and Course Structure

Course and Fee Structures

(.OI.]RSE DETAII,S

st..
\o

Course
Code Course Name Duration I I(,u rs Eliqibilit]

Lump sum
Fees

(Ercl. CS'f )

CAREER COURSES

I ,\ DC T' Ad\.Dip.in Corporalc l:inancc
One Yclr

5(X)hrs l'lus'l-so -150u)

DP'T Dip.in Prinling Tcchnolog) Si\ 1\'lonths l00hrs S SLC l(x)00

3 DAPII Dip.in Airpon Opcrations & Ilospilali1\ One Ycar 500hrs Plus lso -10000

l I)PPFTP
Dip.in Pre-Primar) lacultl lraining
Programme

Onc Ycar
6(X)hrs Plus Trro 11000

5 ,,1DCI|\tN
Adv:Diploma in Corrpuler I lard\\are
Mainlenance & Net$orking SSLC 21000

6 ADG,\V
Ad\:Diploma in Graphics. Animation & Visual
FX One Year

500 hr\ Plus l\o i7000

7 ,\DID Adv:Diploma in lnlcrior l)csigninS one Year 5(10 hrs

It I)( t..'I P
Diploma in Conrputcr Facult) lraining
Program

Si\ l\.lonths
.150 h|s SSI-C 90{x)

D[_O.\ Data Entl'operalor  nd Ollicc Automation Si\ monlhs
-.100 hrs S SLC 5500

l0 DB \ Diploma in Building Animalion Si\ N,lonths J(X) hrs SSI C I i5{X)

lt D(',\ Diploma in Conrputcr  pplicalion (l'ast track) Si\ Monrhs 270 hrs SSLC 65ti0

l: DCH\I Diploma in Compulcr I lardrrare \4aintenance Si\ \lonthr 100 hrs SSI C I050{)

l-] DT'BI Diploma in Finance. llanking & Insurance Onc Ycar i(X) hrs SSLC lltxlr)

t{ t) t't A Diploma in I:inancial & li)rci{n Accounting Si\ Nlonlhs .101) hrs SSI-C 8i00

t5 PCD(-A Post Graduale I)iploma in C orrpulcr 750 hrs Degree 1 50011

Our Vision and Mission

i

one Y*r I II )01, hrs I

SSLC I I ISOU

( hc Ycar



npplicilion ( tist track)

t6 PGDA Prolessional in 3D Anintation Si\ Months 220 hrs SSLC 10000

l7 PD\T Professional in Dot Net fcchnolog-'- Sir Monrhs 100 hrs PIus Iso r0500

t{t PC t) Proftssional in Craphic I)csigning Sir nronths 250 hrs SSLC 19000

t9 DGAv Diplonll in Graphics. Animation & Visual FX Onc Year 500 hrs SSI-C 17000

20 DLSC Diploma in l-ogistics and Suppll,Chain Si\ l\'1onlhs 100 hrs Plus Tqo 15000

2t DH}I Diplon)r in llotel Ilanagcntenl One Year SSLC 15000

22 DFD Diplonra in [:ashion [)csigning 500 hrs l)lxs Two 15000

CER'I'IT ICATE COL]ItSES

I CRAE Ce ificarc in Rcvit Architccture Exparl ll0hrs SSI,C l]000
2 C Di\I Certificalc in Data Mining

'l-hree Months l00hrs SSI-C 8000

3 CIOT Ccrtiticalc in lO I- lhr.c Months I00llrs SS I-C lt00t)

{ CDL Ccnillcxlc in l)igital [.itcrac] Onc Month 75hrs 7rh 2000

t CEH Cerlillcalc in Ethical llackinp '[hrec Months l00hIs I'lus Tuo

6 CAI Cerrilicale in Anilicial Iotclli SCnCL-
'lhree N4orlths l00hr\ I)lus T\\ o 3000

CP Cerlilicalc in P\ rhon lhrec \lonths l0{)hrs :iS I-C 9000

8 uR Ccflilicalc in Robotics I hrcc Months lli0hlls 1'lus T\\o 9(D{)

9 C,{ E Ccfl ifi calc in Autocad ( lrlcctrical) l0(lhrs SS LC It{x)0

l{t C.{\I Cr'(illcxlc in Autocad (\lcchanical) Ihrec Nlonlhs l00hrs ss l.c tt(D0

ll CLA Cenif icalc in Linux Adntinistration Ihrec Nlonths l00hrs l)lus 'l'*o r2000

t2 CDPE Cerlilicntc in JD Prinli lhrcc N4onths l80hrs :iS I-C r5000

l.l CSAP Ihrcc l\,lonths 9(lhrs SSI C 15000

t{ (fls(' Certtlcatc in Mobile Scrricine And Chiple\el lhrcc \lonths l00hrs SSLC t2000

t5 CCC'Tv Ccnticarc in CCTV Onc iVonth SSLC 9000

l(r Certillcale in Beaut) (lulture Thrc. \4onths l 00hrs SSLC 60u)

l1 CLSC Ccnllcalc in Logistics & Suppll Chain Thrcc l\.lonlhs l{X)hrs, SSI-C 12000

I8 CAS Certillcalc in Accu n1[rc Science
l'lusl

(Scicnce) i5000
t9 CFD Certilicitlc in I ashion l)csi gn Iirur Months lll0hrs ssl_(l 8500

:0 CLS CeI1ilacle in Serr icin Thrcc l\,lonths lO0hrs SSI-C r201x)

:t CDP Ce ilieatc in Desklop l'ublishing Thrcc l\,lonths l00hrs 71h 7000

22 ACD Adobe (iucl drarv Onc Month .16 hrs 7rh -r 500

2.1 AF Adobe lrlash Onc N4onth
-37 hrs Tllr 5 -500

:J AP Adobr"' I)hotoshop Onc l\4onth ill hrs llh 5 500

A\'E Audio-Vidco cditing Onc \'lonth 7lh 9500

26 CE Cad E\pert 'I hrcc Months
l 0ll hrs SSI-C ft000

2'l CPP C Plus l)lus l'rogramming I-anguage lhrrc \'lonlhs 100 hrs SSLC 1000

:ti C C Programrning Languagc I hrce i\,1onlhs I00 hrs SSI C r500

29 EE ldit l\fcrl lhrcc Monlhs
l 0ll hrs SSLI] t9000

-10 EEE Efii E\pcn ll{ hrs SSI C 20000

-I EDP E\pen in Dcsktop I'ublishing I !ro i\{onths {5 hrs 7lh 7000

32 EC T) Expert in (iraphic dcsigning l No Months 7Lh r0500

l3 Erperl in N,lultimcdia Onc Mlonlh 36 hrs 71h 6500

J{ FCP Final Cul l'ro Onc Nlonth
-16 hrs SSLC r5000

.15 IE Int.racti\ c |\pcn li)rrr \lonths I {-l hrs SSI-C llt500

J6 .l Jara Pto!:ramrninp 'l hruc Months I .10 hrs SSI,C 5 500

J7 \I.\\ Max Expcrl lhrcc l\4onths 108 hrs SSI-C l]000
l8 \I E Ma\ a L\pcn l-'our \4onths l-lJ hrs \sl (' I000

I srto t'o 
I

I One Year

Elt

Ce ificarc in SAP *

Thrcc Nlonths

I

8000

Thrcc N,lonths

65hrs

CBC

I r\c Monlh\ l2.hrr

39 hrs

Thlce Months

72 hrs



J9 )ts NIS Olllcc fhree \'lonths 100 hr\ SSLC 1500

.10 o.\ Otlice ,\ulomation Three \lonlhs I08 hrs lrh 5000

{t OR Oraclc T\\ o \,lonths 60 hrs SSLI] 6i00

{2 Pi\I Plll,+M),sql T!\o Monlhs 75 hrs Plus T\\o 850(l

{J SQLs SQI- Ser!er T\ro Months 60 hrs SSI -C 5500

,l{ T Tall\ i500

.t5 \B Visual Ilasic ',hrcc Months 150 hrs SSLC 1000

J6 \\'D E \\ eb Dcsigning Erpen Thrcc !lonths 108 hrs SSLC I05(Xl

11 Z-llnrsh One \lonlh i6 hrs SSI-C I6(XX)

vACATION COIIRSES

I AJ
Ani rltion-Junior One Month l5 hlr

71h &
Above It00

7 C.I
Cl-apt Junior l0l)ars

l5 hrs
71h &

Ill(X)

.l CK
('-rfl Ki(ls l0 Da) s l5 hrs

5rh &
1500

{ CO
ComnulcrOpcralor Junjor Onc Month

25 hrs
srh &

80{)

C\\ Compulcr U'iz Onc \lonth l0 hr\
5rh &
Abo\e 600

6 DTP
Dcsk lop I'ublishing- Junior Onc N,lonth li hrs

7th &
800

1 PJ
ProgriLmmcr Junior One Monlh

25 hrs
7rh &
Above 800

ti
Vidco - lilitor Junior Onc Month l5 lrr\

7th &
It00

9 \\D \\'cbl)csi!:ncr Junior On. \'lonlh l5 hls
7th &

It(x)

7

Ir,,o Monrhs | 50 hrs I ataa

ZB

yE
I



Target Student Audience(s)

Students with a basic qualification equivalent of a higher secondary would be the primary target

market for the programme. Experienced professionals looking for skill up gradation would be the

secondary target market.

Program Delivery

1. Learning Methodologies

Learning methodologies include -

- Theory classes and practical training
- Case studies
- Quiz, Assignments etc.
: E-tutorials

2. Delivery Methodologies

Face-to-Face classes, GuesVlndustry faculty sessions and E- Leaming for advanced topics,
Student Assessments.

3. Program Resources

Faculty / Trainers - each centre has to recruit the laculty and regular monthly centralized
training will be carried out by the core expefts available with us.

8



LOCATION AND CENTRE REOUIREMENTS

LOCATION

The location should be at the heart of a town or city amidst educational institution and IT

organizations are located. Access to the centre has to be very good. Surrounding area should be

conducive for students.

CENTRE REQUIREMEN'I'S

RECEPTI;N

COUNSELING

COMPUTER LAB

CLASS ROOM -I

CLASS ROOM -2

LIBRARY

FACULTY ROOM

CENTRE MANAGER

ADMINISTRATION/ACCOUNTS

LOBBY

AREA IN SQF.

t00

100

100

100

50

100

50

50

100

TOILEl' 50

TOTAL 1400

For other skilled oriented courses viz. Airport Operations. Hotel Management,Fashion Designing, Logistics.3D

Printing, etc., required infrastructures is mandatory based on course requirements.

.+00

9



MANPOWER REOUREMENTS

(]ENTRE MANAGEIT Graduate with relevant experience iu the field. Should manage the entire
centre operations.

ST. FACULTY Professionals in relevant field with at least 3 years experience in teaching as
rvell production field.

.lr. FACULTY Professionals / Fresher's rvith good communication and presentation skills.

COUNSELOR Graduate frorr any background with a charming personality and a flair for
selling. Experience in similar field or technical exposure would be an added
merit.

MARKETING EXECUTM Young graduates rvho are mobile. Need to be smart, enterprising and good
sellers. Need lo undertake all outdoor publicity activities.

IT EC EPTIONIST Female candidate with a pleasing personality and a flair for conversing.
Should be able to handle all incoming calls as well as receive visitors and
enquiries.

Franchisee

Centre Infra
H/W & S/W
Stafflng

- Business Prohotion
Business Development

- Center Operations Mgmt
Quality Control

C-APT
- All Tech. Know how

Specs tbr Center Layout. H/w & S/w
- Curriculum. Teaching / Leaming Methodology

Systems & Procedures
Courseware design
Site" Staff Approval & lnitial training
Conducting exams and Certillcation

10
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FRANCHISEE SUPPORI'

Regular Monitoring rr ith

Admission and enquiries forms maintenance
Follow up on fees and enquiries
Eff'ective Manpower management
Log sheets lor all courses
Student feedback

Qualilv Control and Standardization

Quality assurance at every leveI with optimum control
Correct procedures if necessary
Ensure uniformity in training outputs and All the Centres will be encouraged to
have a unifbmr look and ambience, creating a brand identity.
Standardization in course offered, training modules, Syllabi, Fees structure etc
Commitment towards business and students
Regular faculty skill tests, centres need to have sufficient skilled faculty

Course Contcnt

Own course curriculum with ftll fledged support
Regular Up gradation in tune with the cument industry standards
Modular based syllabi
Regular centre level training for all technical staffs

Assessment pattern

Final assessment is based on 50 7" weightage will be on
i Day to day assignments
r. Regularity in attendance
i Semester Projects

Other 50 7o weightage for
z The semester examination which includes theory & practical modules

Gucst Lecturcs/Work shops

In house Technical seminars for students
National level Guest lectures from industry professionals
Techno commercial seminars for college students and enquiries
Workshops in each centre for existing as vn'ell as prospective students

ll



CAPT edge

I High end Curriculum- The holistic curriculum is designed to intemational standards with

inputs from expert academicians and professionals across the worid.

* Affordable fees - The course fees is very much less compared to the others.

.1. Govt Certification - The demand for govemment certification is very high among students

as its adds value and credibility .

* Brand - The Institution belongs to the Higher Education Department, Govemment of Kerala.

l2



Terms and Conditions

1. C-APT will allot franchisee throughout Kerala.

2. IT training institutions/Colleges already offering courses may be considered, if they are

willing to set apart exclusive facilities for C-APT approved courses. Franchisees who gets

registration for a centre will not be permitted to run any other sub centre.

3. Each Partner institutions shall provide the space and facilities as mentioned. All the Centers

will be encouraged to have a uniform look and ambience, creating a brand image for C-APT

institutions across the state. The investment for setting up the Centre should come from the

4. The curriculum, syllabus and scheme ofevaluation for the courses will be arurounced

separately.

5. The students will be admitted by the Franchisee centres directly as per the eligibiliry criteria

fixed by C-APT. The admitted students will be issued a registration number from C-ApT.

6. The revenue in terms of fees collected from the students will be shared in the propo(ion of
75:25 (Franchisee : C-APT). Local advertisements shall be done by franchisee on their own as

per the guidelines fixed by C-APT. C-APT will retain another 57o from the franchisee share

as Security Deposit which will be refunded without interest after one year.

7. The registration fees collected from the students should deposit to the C-APT account in the

stipulated time frame mentioned, then only C-APT will issue the hall tickets and permanent

registration number.

8. All centres will be given fixed targets both in business as well inquality

9. The contract of the centres who are not meeting the desired level in both cases will not be

renewed and C-APT can terminate the agreement at any point of time if the centre is violating

any terms fixed by C-APT.

10. C-APT will set the question paper and make arrangements for the delivery of the question

papers in sealed packets on the date of examination. There shall be a uniform pattern in the

matter of conducting exams, regarding the course and date of examination throughout the

Centres, as prescribed by C-APT.

11. Franchisee Centres will share a cost for the regional level branding advefiisements which will

be planned in confirmation will all centres.

12. Faculty induction programme and regular trainings will be conducted in each quarter at any

place which is mostly central part of Kerala.

13. Faculty certification programme will be carried out and each centre should have required num

of certified laculty.

14. Franchisees are required to procure the required number of library books, Software's and CDs

before the commencement ofthe courses.
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Dear Sir / Madarn.

Sub: Franchisee Selection - Regarding

We thank you fbr your interest in being associated with C-APT.

Kin<lly go through the attached set of documents to be understood and a set of fbrmats tobe
filled and sent back to us. We hope these fbrmats will guide you in assessing the business potential
of the markets that )'ou are interested in stating franchisee center(s) olC-APT.

The formats that need to be completed and sent to us b-v 31'r Januaray202,l are

a)

b)
c)

d)
e)

0

Response Form.
Market Analysis Form.
Business Projections (based on the market analysis).
Reference list.
Site details.
Affidavit in Kerala Stamp Paper worth Rs.200i- (ormut is given on Poge No.22 Just take
photocopy oJ the motler and sign in appropriate place in 2 or l stamp papers as the case muy
b").

You should enclose a DD for < 2360/- taken in favor of MD, C-APT. payable at
Thiruvananthapuram along.*'ith the completed documents. Also include a note on your proposed
plan for funding. setting-up and operating the proposed Centre.

On receipt of your documents along with the DD. C-APT and once your EOI is short listed by
the technical committee, C-APT officials will visit your proposed site lor inspection. Based on their
repot the final allotment olfranchisees will be decided. C-APT reserves the right to accept or rej ect
any application or amend the terms and conditions without assigning any reason whatsoeve[.

In case you are interested in more than one location. please make separate Market Analyses &
Business projections for each neu' location.

With Warm Regards.

sd/-
C.APT.
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RESPONSE FOR,IA

y€s, f on ihterested in setting up d f.onchise cenlet of C-AP'| ond om pleosed to provide the following

I. Personol Detoils

Nome (in fullond BLOC( CAPITAL)I

Dote of Birth: .. . - ---.-.-... Fother's /Husbond's Nomer ...

Address: ...............

U. Fotnily Bockground

Notne Quolif icotioh Work/Business Experience

Fofher

Mother

Spouse

Brother(s)/sister(s)

III. Qualifications (Whot my Forrnol educoiion hos been oll obout...)

begtee/Diplomo/Cerl. Universi, Speciolizdtioh Yeqr of Completion

IV. Fronchisee plons

o) Preferred locotion of fronchisee centre in order of preference

Tal No: (O)....

E-noilr ... .... ..

(R)..........................................

.......... website: www........

- Corpo.otion o
- Corporotion ( )

- Corporotion ( )

1)

2\
3)

Town ( )
Town ( )
Town ( )

Municipoliry ( )
lrlunicipolity ( )
i uhicipolity ( )

b) Addreis of the (1) locotron --------------

Neorest Ldndmork---

c) Please eloborote on the redsons for choace of locdlioh/territory (includirg reosons like business
connectiohs, fdmaly Cohhections, morket potentiol, etc.):

d) Avoiloble/ Proposed Floor Spoce (Sg. Ft) - 1000 - 1500 ( ), 15OO ond obove ( ).

e) Floor spoce - own.d ( ). Rented ( ).

l5

Please affix
Your passporl

size photograph
here

I
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f) Who would octively monoge the busihessz

g) Proposed Cqpitql fnvestment (INR)- 5 - 10 lks ( ), 10- 15 lks ( ), 15 and obove ( ).

h) How soon would you be oble to invesl - one month ( ), three months ( ), Six months ( ).

Whoi ore you currently doing2 Employed ( ), Own Self Business ( ),
Business Experience (if ony, give oll present ond post involvement)

lty''y experience in business octivities so for...l

VI \ryork Experience (if ony, stort with the ptesent/lotest ond work bockwords to the first)
[A summory of my professionol coreer...]

(Pleose ottoch addifionol sheets regording ilems I to V for every persoh. other thon lhe signotory to this opplicolaon, who w ould
be involved in the business)

VII Do you hove ony expetience in the troining industry?

ff so. give defoils.

Why C-APT?

Ihe obove porticiilo.s ore true lo the besl of lny knowledge. Kindly send me the progrcnne detoils .I oln enclosinq o DD of
12360/- (DD num ------------------- -- bonk) in fovor of MD, C-APT poyoble ot Trivondrum.

VII

Noture of
Involvement
(?ortner/
Director etc.)

Extent of
Involvement
(Aht. 6 % of
Copitol)

Nome &
Sfyle of
Orgarizoti
on

Yeor
(From)

Yeor
Cro)

Turnover Products No- of
employees

Orgonizotion Designotion 5olory
Drown

li\qin
Products

No.
of
Empl.

Natur€
Of work

Yeor
(from)

Year
(to)

Dotei......

Ploce: ....

l6
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I
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I

AAorket Anolysis Form

Totol Populotioh of the locotioh,/ territory: ...... Please enclose a

territory/city/town.
map of your

II Sotellite towns ond detoilsr .. .

(Cotchment Areo)

III. ACADEMIC SCENARIOT (Pleose ensure to collect oll detoils os they ore criticol for identificotionof ma.ket segments)

Schools - Nomes Strength
Of sfudents ^ 

edium of Instruction
& Boord

SCHOOLS (High & Hr sec)

o)

b)

c)

d)

e)

f)

COLLEGES(B.A - BSc , Fine Arts etc) & ITf 's i Polytechnics

o)

b)

c)

d)

e\

f)
e)
h)

i)

Note: Use Additionol Sheets if information connot be fitted into obove toble

IV ADVERTTSIN6

MEDIA (Whot ore the moin medio for odvertising in?)

o. Moin Newspdpe.s (Nome. Ci.cu lotioh , Cosl /Col. cm of the top 5 newspopers)

b. Mogozines (Nome, Citculotion, Cosl/Col cm of the top 5 hdgozines)

t7

Olher Medio (Coble, FM, etc)
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COMPETIIION SCENARIO: (Pleose ensute occutdcy of informotion os the some sholl be used for stro+egic plonning)

o. oENERAL

Mme & Address of
Inslilution

Yrs in
Exaslence Durotion

(Months)
Hts /
doy

Course

Fee

No. of
studen+s

Eslindted
Annuol

Revenue
(Rs in Lokhs)

Note: Use Additionol Sheets if information connot be fitted into obove table

b. MARKEIING (Last key ihitidtives tdken by conpetition in lost six nonths)

W. List of Polenliol ernployers in your oreo / vicihity (Studios. Ad Agehcies, ond Loccl Film & TVlndustry)

l8

covsas Ollercd

I !
I

I



Business Projections

Num of hrs per day - 1.5 hrs (Alternate days {heory and
Lab)
Num of Days - 6 days /week.
Num of Batches per day - 6
Num of Machines (Computers) - 15
Nilax. Capacity - 180.

Projection description Nums Capacity utilization
("/.1

Projected num of students for Career Courses in the
first year

Projected num of students for Certificate Courses in
the first year

Pro,iected num of students for Vacation Courses in
the first year
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REF I. NAME

ADDRESS

[TI EPHO\E lRr f\\

REF 2. NAIIE

ADDRESS

TELEP o\E 1Rl

REF 3. N \\'1,

r\DDRIISS

TELtPHoNE LRI

REF 4. NAME.

ADDRESS

TELtPlI()\E tR) 1O)

REFERENCE LIST FORMAT

NAr!rE

LocAT()N

REFERENCE LIST
(Please list rlown the details of 6 references sssociated with you on a professional level)

REF 5. NANIE

ADDRESS

rRl I ())

REF 6. N \\r r,

ADDRIISS

ItLEPHo\t ]: \x
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NAME

L(x arroN

SITE SELECTION
(pleose list dovtt detoils of at leost 5 sites avoilablefor the educotion centre)

SITE I \rlt[ ot lHLo$\t.R

.\DDRLSS

AREA: SQFT RENT:RS, PM

LEASED 9I OWNED

FLEI. or INTERIoRS CENSET CLow

LAND \'\R((5)

\ \\tE oF T a ()\\ \r:R

lLo,rLlLilt t tLDkr\\)

AREA:_seFr RENT:RS._PM

LEASED ,. OWNED

FLEX. oFINrERroRs GENsrir Gl-ow LEI'HONt I

SITE 3 \r\tE oa tHt o\\ \t.R

\DDRTSS

AREA 

-SQ 

FT

l,EAsED !!!

Fl ix. oF INTERIoRS

RENT:RS 

-PM
O\rNED

GENSET CCESSIBLE

SITE 4 \lut ot I Ht. o\\ \uR

{DDRT:S5
(( ovPbtL aLt t ur,tL\t

AREA:-SQFT RENT:RS,-'NI
I-EASED q4 O\$ED

FLEX, oF INTERToRS GENSET GLow

SITE 5 \tlt[ o|trE o\r \uR

AREA: se Fr RE\T:Rs _PM
LEASED qr Otu,iED

FLEX. oF lNrERroRs GTNSET CLow LECTRICITY:-

Pkdse olso utlosa DnD o{th( tir' / tt,i, DitDoi tins cohoetit ,t. r.!s tts wetl ds t h ned locotiols for C-,.1P7 C(nt? fl tl Prcnirc t
lototiotts i the ci\ / tottt)
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SITE LIST FORMAT

SITE 2

.\DDRESS



Affidavit

We hereby declare that the inlormation fumished in the Application Form is correct to the

best ofour klowledge and belief.

There is no case pending against us and we have never been black listed by any

Government/Semi Government/Government Undertaking or by any Autonomous Organization.

Signature ofthe Head of Iim or
Authorized Signatory
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